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	Position title
	Stakeholder and media relations manager
	Date
	01 September 2022
	Line Manager title
	Head of External Communications
	Grade
	Click here to enter text.


	Purpose



	The Stakeholder and Media Relations Manager works closely with the Head of External Communications to manage SUEZ’s external profile with stakeholders, including the media, customers, local communities, national and local politicians, industry influencers and the general public. They promote and position SUEZ in the public domain to deliver the external communications strategy, supporting commercial objectives and triple bottom line approach, whilst protecting and enhancing the brand and company’s reputation.


	Key responsibilities



	Campaign development and delivery: develop PR campaigns to support strategic business objectives and promote company initiatives and services.
Press office management: maintain a database of media contacts to facilitate media relations, provide comment on contemporary events/issues consistent with agreed messaging and positioning, draft press releases to promote company news.
Reputation and issues management: prepare reactive and proactive statements to protect the company’s reputation and act as deputy for critical incidents, including shared responsibility for out of office hours cover during incidents.
Stakeholder mapping: identify and map key external stakeholders, maintaining a database of contacts with tiered priority and tracking contacts and relationships.
Monitoring and evaluation: manage the company’s monitoring service, ensuring accurate pick up and tagging of relevant intelligence and company and competitor coverage to enable benchmarking and evaluation of overall share of voice and individual campaigns.
Contract, region and business development project support: working with the relevant regional communications leads, adapt corporate messaging for regional audiences, provide support for contract/regional communications initiatives and events with links to corporate priotities and development communications plans to support business development projects in the regions.
Team development and liaison: contribute to the development of the team strategy; work closely across the corporate affairs team to ensure consistency of messaging between internal and external audiences and across all channels. Represent the team on business projects as identified.



	Skills



	Excellent writing skills with the ability to write engaging copy for a variety of channels and audiences, including translating complex technical information for lay audiences. 
Strong interpersonal skills, comfortable engaging at all levels of the organisation from the frontline to the board in a matrix environment and able to represent the company to external stakeholders and at external events.
Experience developing and rolling out multi-channel PR campaigns and communications plans to support business priorities and develop positioning and profile.
Strong project management/organisation skills, combined with the ability to work across multiple projects simultaneously with both long and short deadlines.
Strategic thinking skills to anticipate impacts of business decisions and to identify potential risks / opportunities.


	Behaviours



	Work to  high ethical standards in terms of transparency, confidentiality including complying with company code of conduct, any local / contract cofes of conduct and ethics codes of professional bodies e.g. PRCA, CIPR
Proactive approach to managing relationships with both internal and external stakeholders and other aspects of the role, able to build own network.
Self-motivated and able work independently whilst at the same time engaging with colleagues and stakeholders.
Comfortable working in an operational environment and working in with cross-functional teams. 
Able to influence colleagues and peers to secure buy-in and co-operation to involvement in communications projects / initiatives.
Happy to travel to SUEZ locations around the UK as needed by the role.
Confident adapting communications style to build relationships with stakeholders.
Comfortable dealing with ambiguity.




	Knowledge



	Knowledge or interest in waste and resource management, environmental sector/issues, or aligned industries / sectors e.g. infrastructure, utilities.
Understanding of the workings of central, regional and local government.
Interest in UK and wider current affairs.
Stakeholder mapping techniques.
Communications and campaign planning.
Crisis / issues management.
Familiar with media monitoring platforms.


	Specific candidate requirements



	Mid-level communications professional with at least five years’ experience in a B2B services, environmental services or local government setting.
Must have both agency and in-house experience.


	Qualifications



	Degree educated in journalism, communications, marketing, politics or a related discipline with an additional Chartered Institute of Public Relations (CIPR) certificate or diploma.


Please note: The content of this job description reflects the main duties and responsibilities of the job and is not intended to form part of the contract of employment. SUEZ may revise the content of the role and responsibilities at its discretion. 
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